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Qobuz is delighted to welcome you all to our official Press Conference in London today, 13th of March 

2015, as we prepare to present to you our upcoming activity and special announcements ahead of a 

truly promising year. 

 

 

Key Points & Appointments 

 

 

I. Qobuz 2015: Key Facts & Figures 

a. Revenue Growth, Streaming & Download 

b. Qobuz in the UK (Partnerships, Operations, Projections) 

 

 

II. Announcements: Continuing Innovative Evolution 

a. Qobuz Sublime 

b. The question of Hi-Res Audio 

c. Streaming in 24-Bit 

 

 

III. Announcements continued: Expansion and Development 

a. International Expansion 

b. Current Partnerships 

 

 

IV. Announcements: New functionalities for an ever-improving music ecosystem 

a. Qobuz Mobile – Android, iOS and soon Windows Phone 

b. Qobuz 3.0: New web player, new design in line with Qobuz values 

c. Qobuz Connect 

d. Qobuz Mobile Site: demonstration 

 

 

 

 

 

 

 



 
 

I. Qobuz 2015: Key Facts & Figures 

 

a. Revenue Growth, Streaming & Download 

 

The start of 2015 has been hugely positive for Qobuz, as we have managed a year-on-

year global revenue increase of between 95-110% compared with the first months of 

2014. 

 

The proportion of downloads from qobuz.com made in the 24-Bit Hi-Res quality sits at 

about 60% globally, and at about 75% for the UK market, illustrating the existing 

demand for high-quality audio formats in the place of their inferior counterparts (MP3, 

etc) 

 

 

b. Qobuz in the UK (Partnerships, Operations, Projections) 

 

Qobuz has been extremely active in the UK in the formation of partnerships with 

reputable music magazines (such as Gramophone Classical Music Magazine) as well as 

well-known audio hardware brands like Sony. 

 

All of this is with the aim of developing the qobuz brand among the most demanding 

and enthusiastic of music lovers. By using these outlets, qobuz has managed to reach 

the very consumers that will appreciate our services the most. 

 

Efforts will be ongoing to ensure that we remain relevant in our communication to all 

markets, including the UK, so that we continue to deliver that high-fidelity sound 

everyone is turning to. The idea is to create synergies between us and our partners so 

that the maximum amount of value can be delivered to the consumer. 

 

 

II. Announcements: Continuing Innovative Evolution 

 

a. Qobuz Sublime 

 

In France, the Qobuz Sublime subscription has been launched as of late 2014, and has 

been an unquestionable success in terms of both consumer response and label 

interaction. 

 

Qobuz Sublime combines the best of both worlds: Yearly streaming access to the entire 

Qobuz catalogue, as well as a permanent reduction on all Hi-Res 24-Bit downloads – 

we’re calling it the world’s finest music subscription, and are in the latter stages of 

introducing 

 

 



 
 

b. The question of Hi-Res Audio 

 

Not just anything can qualify for the title of “Hi-Res Audio”. The definition is 

demanding, as it is presumed that any recording that falls under this domain is better 

than CD Quality. 

 

Many current streaming and download services throw words like ‘High-Resolution’, 

‘High-Fidelity’ and ‘HD’ around as if they were simply part of a new marketing lingo in 

online music – this is not the case.  

 

Qobuz is proud to uphold the true standard of audio necessary for the prestigious title 

of ‘Hi-Res Audio’, boasting the largest collection of 24-Bit Albums in the world available 

for download from our catalogue. 

 

 

c. Streaming in 24-Bit 

 

We were the pioneers for streaming in 16-Bit True CD-Quality. We were the pioneers 

for 24-Bit Hi-Res downloads. Now, we’re looking at the merits of STREAMING in 24-Bit 

quality as an important project for Qobuz. 

 

It’s early days yet, but initial tests are ongoing and we hope to introduce an aspect of 

this to the Qobuz service early this year. Watch this space. 

 

 

 

III.                 Announcements continued: Expansion and Development 

 

a.    International Expansion 

 

Last year, Qobuz expanded its’ streaming and a la carte download services to 8 

European territories outside France, including the UK, Germany and the Netherlands. 

 

Having witnessed incredibly successful results and positive signs following this initial 

expansion, we have already foreseen the next expansion phase, which is to include 

Italy, Spain, Greece, Portugal, Finland, Norway, Sweden, Denmark and Poland, swiftly 

followed at the end of 2015 by a fresh announcement of new territories. By the end of 

2015 Qobuz will be active in 25 countries. 

 

b.    Current UK Partnerships 

 

Partnerships in the UK have been incredibly fruitful thus far with Qobuz being able to 

tap into the highly qualified resources of Gramophone Music Magazine, Sony 

Electronics, and more. 



 
 

 

With Gramophone we have worked together to address the classical music market in 

the UK, while with Sony Electronics we have collaborated to address the ‘hi-fi 

enthusiast’ market through the distribution of a qobuz subscription or Hi-Res 

download vouchers gift code for every piece of Sony-branded Hi-Res hardware 

equipment sold across the 9 territories in which Qobuz is active. 

 

A notable operation in collaboration with a recent Sony Hi-Res venture was that of 

Gustavo Dudamel and the Simon Bolivar Symphony Orchestra of Venezuela was a 

roaring success, with Qobuz exclusively offering the 24-Bit recording of the album 

(with digital booklet) to our users during the touring period, well in advance of its’ 

actual release. 

 

We plan to move forward with similarly unique and exciting operations in the future 

to continually differentiate the benefits of being a qobuz client from a client of any 

other online music service. 

 

IV.                 Announcements: New functionalities for an ever-improving music ecosystem 

 

a.    Qobuz Mobile – Android, iOS and soon Windows Phone 

 

Qobuz applications are available for your tablet or smartphone with both iOS and 

Android operating systems supported across the board. 

 

Windows phone is the next step, with this compatibility set to be developed in the 

coming months in order to ensure that everybody who want’s to enjoy Qobuz on-the-

go, can. 

 

All of our applications have recently undergone a significant facelift in terms of 

performance and aesthetics, and we continue to explore all avenues in order to deliver 

the highest quality service possible to our ears. 

 

                     b.    Qobuz 3.0: New web player, new design in line with Qobuz values 

 

Our mobile applications are not the only ones getting an upgrade. We are currently 

hard at work on a 100% redesign of our website and desktop player, with a view of 

bringing together optimum efficiency as well as allowing for an increasingly 

comprehensive and interactive user-experience for our clients. 

 

 

 

 

 

 



 
 

                     c.     Qobuz Connect 

 

Whatever your device, whatever your car, wherever you are – Qobuz Connect is our    

answer for consistency and performance when using our applications. Qobuz  

 

Connnect allows you to connect your device with any other audio-connected and 

compatible device within radius.  

 

       d.    Qobuz Mobile Site  

 

We have recently developed our own optimised mobile site for qobuz.com to allow 

our users even more possibilities to access their music no matter where, when or 

how. 

 

 

CONTACT 

Official Site: www.qobuz.com 

Public Relations: pr@qobuz.com 

UK Contact: barry.moore@qobuz.com  

Twitter: @QobuzUK 

Facebook: Qobuz 
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